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ABOUT THE AWARDS

Leading
in times
of crisis

WHEN A COMPANY gets hit
with a crisis, it
leans heavily
on the commitment and expertise of its top
leaders to meet
the challenges.

SPONSOR
MESSAGES
PRESENTING SPONSOR
KPMG LLP is proud to present the PBN
C-Suite Awards!
The impact of extraordinary leaders is often
known by few, but felt by many.
Through your work and your guidance, each of you
represents a constant reminder that together we
can achieve more than we ever imagined.
As truly influential leaders in the Rhode Island
business community, your contributions and
unwavering support of our local economy deserve
recognition.
That’s why KPMG is honored to have the
opportunity to recognize all of the distinguished
Providence Business News’ C-Suite Award
recipients for continually leading by example and
inspiring all of us to reach beyond our limits.

PARTNER SPONSOR
Hilb Group of New England congratulates
the winners of the 2020 C-Suite Awards.
Innovation and growth are hallmarks of
great companies and the Hilb Group of New
England recognizes the commitment, foresight,
and hard work exemplified to attain these
goals. Congratulations on your remarkable
achievements!
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So, when COVID-19 shook the world, it should
be no surprise that C-Suite leaders
across the state sprung into action
to calm colleagues and clients and
help their employers chart a course
through the chaos.
For many, including Dr. Matt
Collins, Blue Cross & Blue Shield
of Rhode Island’s executive vice
president and chief medical officer,
a lifetime of problem-solving and
innovation helped them approach
the new coronavirus as one more
workplace challenge to conquer.
PBN’s 2020 Career Achiever,
Collins acknowledges “there is
no playbook” for dealing with a
pandemic, but the insurer aggressively moved to boost access to telemedicine, waive fees and expedite
payments. And the key for successful companies and achievers such
as Collins, “We … are constantly
seeking ways in which we can do
more.”
Stepping up to challenges, of
course, is nothing new for all of
this year’s C-Suite honorees.
Rising Star Jennifer Bose,
Providence Children’s Museum
associate director, faced a host of
them when she joined the museum
in a different position in 2017. She
quickly boosted information technology, got the building rewired
and upgraded security and human
resources functions.
“I’m at a time and place where
all my experience can make a difference,” she said.
Experience, and a relentless energy, also drives David
Hemendinger, Brown Medicine’s
chief information officer. It’s why
Brown Medicine was prepared for
the increased demand for telemedicine created by the pandemic.
When COVID-19 struck, he
recalled the words of Brown Medicine President Dr. Louis P. Rice:
“Dave, your career has been built
for this.”
Returning for the fifth year as
presenting sponsor of the C-Suite
Awards program is KPMG LLP.
And returning as partner sponsor
is the Hilb Group of New England.
We thank them both.
Michael Mello
Editor
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DR. MATT COLLINS | BLUE CROSS & BLUE SHIELD OF RHODE ISLAND

Providing quality care
is Collins’ calling
BY JOHN A. LAHTINEN

|

CAREER

ACHIEVER

CARING FOR OTHERS: While
in college, Blue Cross & Blue
Shield of Rhode Island Chief
Medical Officer Dr. Matt Collins
became interested in serving
underserved communities and
hopes to improve health care in
those areas.
COURTESY DR. MATT COLLINS

Contributing Writer

DR. MATT COLLINS wanted to be a doctor for as long as he can remember
with dreams of one day opening his own practice in a small town such as
Cohasset, Mass., where he grew up.
“I was impressed by the physicians in my community,” Collins said. “We
lived across the street from a surgeon who worked long hours and had his
own practice in his home. The pediatrician I went to was straight out of a
Norman Rockwell painting. I just felt drawn to the profession.”
Years later, Collins would find that his medical training at Howard University in Washington, D.C., would take him on a slightly different
path. He said he became more interested in
serving in underserved communities, and working in the poorer parts of the nation’s capital
steered him in that direction.
“I sought out residency training programs
that focused on training physicians to serve culturally diverse and economically disadvantaged
communities,” said Collins, now executive vice
president and chief medical officer at Blue Cross
& Blue Shield of Rhode Island. “In the hopes of
improving ‘the system,’ I became interested in
physician leadership and sought training to
develop necessary knowledge and skills.”
Collins was asked to lead the clinical program within the Federally Qualified Health
Center, where he had completed his residency
training and assumed the vice president of
medical service role at Family Health Center of
Worcester in Worcester, Mass., for five years.
The firsthand primary care experience lit a
fire in Collins. He dove into learning as much
as possible about quality improvement methods
and advanced primary care designs, feeling that
primary care could do a better job at meeting
patients’ needs and delivering positive results.
Desiring a role where he could have more of
a direct influence, particularly from a payment
perspective, Collins accepted a medical director
role with Neighborhood Health Plan of Massachusetts. He held that role for more than three
years before taking a senior medical director job
with Fallon Community Health Plan.

Collins was drawn by Blue Cross’ commitment to improving primary care when he joined
the insurer five years ago. Currently, Collins
said assuring that Blue Cross supports its
members and customers, as well as the community and provider groups, in addressing the
COVID-19 pandemic is the top priority.
“As people have said over and over, there is
no playbook for responding to a pandemic of
this scale,” Collins said. “We have done a great
deal so far and are constantly seeking ways in
which we can do more. Empowering providers
and members with the ability to do and access
telemedicine, waiving cost sharing for diagnosis
or treatment, and advancing payments to providers hurt by the precipitous drop in clinical
revenue are some of the important things we’ve
already enacted.”
Beyond the pandemic, Collins is focusing much of his work toward identifying and

reducing low-value care – care that does not
contribute to improved health in most cases and
therefore represents unnecessary cost and time
wasted.
Blue Cross CEO and President Kim A. Keck
said Collins is passionate about improving
Rhode Island’s primary care system experience
and that his background as a family physician
and a medical director gives him a unique perspective on how a health insurer can meet the
needs of the community it serves.
“He leads by building consensus with stakeholders, inspiring their trust through direct,
understandable communication, and following
through on his commitments,” Keck said. “Matt
is a master of productive collaboration, never
shying away from challenging tasks. He has
shown tremendous leadership during the time
of the pandemic.”
Collins remains steadfast in his dedication
to doing everything in his power to see that the
people of Rhode Island have the best primary
care system possible, he said.
“I’m passionate about a lot of things but
believe health care is my calling,” Collins said.
“I feel that as my chosen profession, I need to
ensure health care reaches its fullest potential
for both the people who work within the system
and [those] who are served by it.” n

‘I need to ensure health care reaches
its fullest potential for both the people
who work within the system and [those]
who are served by it.’
DR. MATT COLLINS, Blue Cross & Blue Shield of Rhode Island
executive vice president and chief medical officer
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RHODE ISLAND MEDICAL IMAGING INC. |
SOCIAL IMPACT:
Rhode Island
Medical Imaging
Inc. Chief Marketing Officer Dana Alexander Nolfe has
exponentially increased the health
care practice’s
presence on social
media since she
started with RIMI in
April 2018.
COURTESY RHODE
ISLAND MEDICAL
IMAGING INC.

Building a brand,
brightening the image
BY KIMBERLEY EDGAR

|

Contributing Writer

IF NUMBERS INFORM AN IMAGE, Dana Alexander Nolfe has painted a clear
picture in her time with Rhode Island Medical Imaging Inc.
Its robust social media stats from November 2018 through December 2019
show a 120% increase in followers with a 98% retention rate of those who
have liked social media accounts for the outpatient diagnostic imaging network, also called RIMI.
Impressions tracking frequency with which
ads or promoted posts are fetched from servers
and displayed on social networks – also grew by
119%.
RIMI’s engagement rates on four major platforms tower above industry standards. Facebook engagement swelled to a 6.9% rate when
1% is average. On Instagram, RIMI engagement
grew to 16.6%, far surpassing the 4% strength
threshold.
On platforms such as Twitter and LinkedIn,
where 0.5% to 0.8% is healthy, RIMI’s engagement on Twitter is at 1.9%, while RIMI’s engagement on LinkedIn is about 12 to 18 times the
norm at 9.3%.
The Radiology Business Management Association sought RIMI’s advice, inviting it to
share secrets to its social media success with
other radiology marketers last November in
Louisville, Ky.
“Facebook, Twitter, LinkedIn and others existed in the most basic fashion. We decided this
was a real growth opportunity,” said Alexander Nolfe, who became RIMI’s chief marketing
officer in April 2018. “Now, we see double- and
triple-digit growth in a way that is unusual for

any industry – never mind health care.”
And this says nothing about her other successes, including 21 media placements made in
her first year and tripled to 63 last year.
“Dana is a total overachiever,” said Giselle
Mahoney, senior account executive and partner
with integrated marketing and communications
firm RDW Group, hired by Alexander Nolfe in
November 2018. “What makes Dana the perfect
recipient of this award is she’s able to see and
execute a vision.”
In a network of 500 employees well-versed in
the life-and-death importance of clear, precise
imaging, Alexander Nolfe is the standard-bearer
shaping and networking RIMI’s brand image.
In addition to revamping the social media
strategy, she has stretched RIMI’s reputation
as an American College of Radiology Center of
Excellence beyond RIMI’s traditional businessto-business physician-provider partnerships.
Alexander Nolfe also has balanced marketing
through more business-to-consumer relationships with RIMI’s multifaceted clientele; tapped
her broadcasting background with ABC News
to develop two 15-second TikTok videos, and
RIMI’s newest “Seeing the Unseen” video cam-

DANA ALEXANDER NOLFE

paign representing more than 80 radiologists’
work with patients; and championed RIMI’s
corporate social responsibility and event planning and presence through American Cancer
Society initiatives, including a StyleWeek
Northeast fashion sponsorship and RIMI’s
Stand Up to Cancer campaign with Providence
College Friars basketball.
“The execution was flawless,” said Greg
Leonetti, Providence Friars Sports Properties
general manager, of RIMI’s Stand Up to Cancer
campaign. “The Rhode Island Medical Imaging
brand was able to own the night.”
Also, on April 16, Alexander Nolfe and
her five-member team launched RIMI’s new
cleaner-looking, customer-catering website.
“She has been able to quickly understand
the spirit of who RIMI is as an organization
– what its brand is – and drive that forward,”
Mahoney said.
While metrics are essential to marketing,
they paint only part of the picture. As RIMI’s
radiologists see patients from the inside out to
promote better health, Alexander Nolfe X-rays
the 13-site network and its seven hospital partnerships to find stories showcasing RIMI and
its culture.
The words “care,” “caring,” “warm,” “welcoming” and “nurturing” come up often in
conversation.
She shares RIMI’s subtle, sensitive yet substantive side found in soft pink robes adorning
women awaiting oft-dreaded mammograms.
Instead of sitting in sterile surroundings
garbed in drab hospital gowns, these women
sip hot and cold beverages while listening to
a nearby waterfall’s peaceful trickle mingling
with soothing, musical strains in spa-like
settings at RIMI’s two newest breast-imaging
centers, in East Greenwich and Johnston.
She even offers to help someone overdue for
a mammogram book an appointment for after
the COVID-19 pandemic.
Mammogram or MRI, ultrasound or uterinefibroid intervention, lung-cancer screening or
liver-cancer intervention, patients are getting
the message RIMI is laser-focused on providing
the highest level of care possible.
“[Alexander Nolfe] has been instrumental in
leading RIMI to be seen as the true health care
company and leader that we are,” said JoAnn
Barbato, executive director of RIMI patient
financial services. n

‘Facebook, Twitter,
LinkedIn and others
existed in the most
basic fashion. We
decided this was
a real growth
opportunity.’
DANA ALEXANDER NOLFE, Rhode
Island Medical Imaging Inc. chief
marketing officer

CHIEF MARKETING OFFICER
LARGE PRIVATE COMPANY
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DAVID HEMENDINGER | BROWN MEDICINE

Remaining steadfast
within fast-paced
health care
BY ALEXANDER CASTRO

|

SMOOTH OPERATOR: Brown
Medicine Chief Information
Officer David Hemendinger
implemented IT strategies in
order to help improve workflow at the physician group
practice.
PBN PHOTO/RUPERT WHITELEY

Contributing Writer

INSOMNIACS TEND TO be studious thinkers. They’re up all night, dissecting tomorrow before it even arrives.
For David Hemendinger, sleeplessness is precious fuel in the 24/7 realm
that is the health care industry.
“Not needing a lot of sleep, I found that sort
of fit with the paradigm of health care today,”
he said.
Driven by a quest to understand how things
work, Hemendinger obtained his master’s degree in health care from Bryant University. His
enthusiasm for data is apparent in his current
role as chief information officer at East Providence-based Brown Medicine. Hemendinger
oversees the day-to-day and strategic information technology operations for a medical group
of more than 200 physicians teaching, researching and practicing in numerous specialties.
Brown Medicine CEO Ann M. Kashmanian
has noticed Hemendinger’s relentless energy.
“David works tirelessly in the pursuit of
creating technological changes that enhance the
workflow and workday of our physicians,” she
said.
A smooth workflow requires a deft understanding of the technics needed to make it
happen and, for Hemendinger, these changes
begin in the IT department. When he arrived
at Brown Medicine in July 2019, the physician
group lacked a formal IT strategy. So he implemented a robust three-year plan, prioritizing
physicians in the first year.
Hemendinger notes that today’s doctors deal
with a multitude of both patients and data in a
health care system that’s as complex as ever.
He introduced improvements such as a virtual
scribe program that allows for digital dictation
of patient visits, and federated sign-in so doctors
working at different offices can log in across
scattered systems.
“[Physicians] are folks that we as technologists need to find creative ways to de-stress,”
Hemendinger said. “Even prior to COVID-19,
from an IT perspective, we were focusing on

physician burnout.”
The idea isn’t to make physicians’ jobs
easier but more manageable. Another initiative
saw collaboration with the R.I. Department of
Health on a Healthcare Training Consolidation
Act, in the hopes of streamlining facility- and
state-mandated compliance and credentialing.
Hemendinger said centralized training can consolidate once-redundant sessions from 20 hours
annually to about 10 hours.
“If [doctors] practice at multiple locations,
the training is quite extensive,” Hemendinger
said.
Hemendinger’s career, which includes 17
years at Lifespan Corp. and five years at HopeHealth, helps break down some of the parochialism that exists at a technology and workflow
perspective.
Additional experience as a licensed EMT-B,
as well as a former chief operating officer at
Woonsocket-based Summer Infant Inc. (doing business as SUMR Brands) familiarized
Hemendinger with nuances of health care delivery, from product design to chaotic emergency
rooms to everyday follow-up visits.
Questions of preparedness have become ultra-relevant in a health care system strained by
COVID-19, but one might consider Hemendinger
a sophisticated prepper. He remembered Brown
Medicine President Dr. Louis P. Rice’s words:
“Dave, your career has been built for this.”
While doctors’ offices nationwide were
scrambling to institute telemedicine, Brown
Medicine was ready. Hemendinger had instituted “Televisits” within his first month on the job.
Televisits are only one part of the datadriven changes Hemendinger plans to roll out.
He’s most excited for an artificial intelligencepowered project that will generate predictions
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that physicians can use as part of their thought
process, he said. That’s in addition to moreordinary measures, such as fortifying support
for Brown Medicine’s teaching and research
functions, or expanding services available to
patients.
Hemendinger sees IT forming a roadmap of
the infrastructure that’s needed. For him, the
notion that a patient’s care might be enhanced
by a computer’s foresight is idealistically
bright.
“It all rolls back to my philosophy of the
physician: [Gathering] all the information … at
the right time, in the right way, [doctors] can
consume it with the patient. Then everyone can
make the next best step,” he said. “I love the
ability to get us to that utopia.” n

‘David works
tirelessly in the
pursuit of creating technological
changes that enhance the workflow
and workday of our
physicians.’
ANN M. KASHMANIAN,
Brown Medicine CEO

CHIEF INFORMATION OFFICER
LARGE PRIVATE COMPANY

Dr. Matt Collins
Chief Medical Officer & Executive Vice President
Blue Cross & Blue Shield of Rhode Island

A VISION FOR
INNOVATION
Dr. Matt Collins’ entire career—from EMT to nursing assistant to
family practice physician and teacher—is inspired by his vision of an
effective healthcare system that delivers for patients. His passion for
innovation is fed by seeing to the needs of his patients and soliciting
ideas from providers across Rhode Island.
Congratulations to Dr. Collins, Career Achiever honoree, and all the
other C-Suite Award winners!
Thank you for all your efforts toward a healthier Rhode Island.
It’s what we live for.™

Blue Cross & Blue Shield of Rhode Island is an independent licensee of the Blue Cross and Blue Shield Association.
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PAM HYLAND | GIRL SCOUTS OF SOUTHEASTERN NEW ENGLAND

Bleeding green
and embracing
challenges
BY NANCY KIRSCH

|

SCOUT’S HONOR: Girl Scouts of
Southeastern New England CEO Pam
Hyland had to face various challenges, such as moving programming to
virtual means due to the COVID-19
pandemic, in order to keep the organization moving forward.
PBN PHOTO/RUPERT WHITELEY

Contributing Writer

IN THESE EXTRAORDINARY times, Girl Scouts of Southeastern New England CEO Pam Hyland finds new environments invigorating.
She and other executives for Girl Scouts of the USA must keep the organization viable and meaningful, even as they face challenges, such as the Boy
Scouts of America’s 2018 decision to welcome girls into its organization and,
more immediately, the social-distancing protocols that were implemented
due to the COVID-19 pandemic.
“If girls leave for the Boy Scouts or some
other girl-centric program … they are ours to
lose,” Hyland said. “We teach girls to make decisions that are right for them.”
As for social distancing, Hyland is doubling
down on creativity. Microsoft Teams and virtual website programming keep GSSNE staff and
Girl Scouts, respectively, involved and engaged.
Eager to ensure that the organization remains
meaningful to Girl Scouts and their families,
Hyland said that the Girl Scouts “haven’t gone
away.”
“[We] just look different,” Hyland said. “The
girls are selling cookies virtually and adults are
delivering them safely to hospital workers.”
GSSNE serves 5,800 girls ages 5-17 who are
part of 519 troops within Rhode Island, Connecticut and Massachusetts. With an annual budget
of slightly more than $3.8 million, Hyland manages 32 full-time and 70 seasonal employees.
Deb Ricci, a GSSNE board member since
2019, said that Hyland “stays calm under pressure [and] uses educated resources to make her
decisions.”
Those decisions included promptly suspending all troop activities, including in-person
cookie sales, closing the office to visitors and allowing employees to work remotely, even before
Gov. Gina M. Raimondo ordered nonessential
workplaces to close due to the pandemic.
When Hyland arrived to lead GSSNE in
December 2015, she recognized the need to establish some much-needed infrastructure. Hyland
implemented policies and procedures related

to board governance and development, by-laws,
fundraising, risk management and human
resources. Gallup Certified Strengths Coach Facilitator Cindy Scibetta-Butts and Tim Hebert, a
long-time entrepreneur, public speaker, author
and leadership activator, were particularly
helpful in the human resources arena.
“The further along you are on the leadership
path, the more you realize what you don’t know.
You need [your] team to move you forward,”
said Hyland, who lauded Scibetta-Butts, Hebert
and GSSNE board Chair George Shuster for
their support and guidance.
Running a nonprofit organization requires
diverse skills. While CEOs must keep a close
eye on the business’s bottom line, they must
give equal attention to creatively furthering the
organization’s mission.
To that end, Hyland is focusing on evaluating the GSSNE’s properties, which include four
campsites.
“We’re looking at right-sizing … to make the
camps we keep stronger, better and more financially sustainable,” Hyland said.
Hyland, who gained an appreciation for
environment and nature as a young Girl Scout,
endorses an Iroquois belief she learned during
an earlier GSUSA leadership post: “The decisions you make today must be solid and good for
seven generations out.”
So often, Hyland said, people make decisions
that make them look good in the short-term.
Hyland “bleeds [GSUSA] green,” Ricci said,
meaning Hyland’s “entire thought process
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[focuses] on what will this do for the betterment
of the girls and the volunteers, as well. It’s not
always looking at profitability.”
At Hyland’s initiative, a board committee
is also working to identify GSSNE alumnae
so that they can be recognized and, perhaps,
recruited to participate in event planning, committee or board work, Ricci said. The committee
is eager to explore volunteer partnerships with
local companies.
Girl Scouts do far more than sell cookies.
Asserting that every girl can be a go-getter,
innovator, risk-taker and leader, the GSUSA
reported in 2018 that three of the nation’s four
female governors and 73% of the female U.S.
senators were Girl Scout alumnae.
Earning badges in coding and cybersecurity,
today’s GSSNE girls have initiated anti-bullying
initiatives and welcomed three transgender
boys transitioning to girls. Those situations
were handled on a case-specific basis, said Hyland, who embraces her myriad challenges.
“I want to get [them] right. I like innovation
and I don’t like to stand still,” Hyland said. n

‘I like innovation
and I don’t like
to stand still.’
PAM HYLAND, Girl Scouts of
Southeastern New England CEO

CEO
NONPROFIT/SOCIAL SERVICE
AGENCIES
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to David Hemendinger
and all of the winners of the
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is available in
Excel format

David, we’re proud
to have you as an
executive leader in our
C-Suite and a valued
member of the Senior
Management Team.
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David Hemendinger
Chief Information Officer
Brown Medicine, Inc. is
a nonprofit primary care,
specialty outpatient and subspecialty medical group practice
with over 200 physicians and
multiple patient care locations
across Rhode Island. Brown
Medicine is part of Brown
Physicians, Inc., a clinical,
research and teaching affiliate
of the Warren Alpert Medical
School of Brown University.
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2018: 8
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2018: 9
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Company Website
President/CEO

Address
Phone

Pawtucket Credit Union

George J. Charette III

Navigant Credit Union

C

Gary E. Furtado

Net income
(loss) B

$2.1 bil.
$8.1 mil.

$12 mil.

navigantcu.org

1005 Douglas Pike
Smithfield, R.I. 02917
(401) 233-4700

$$2.3 bil.
$1.9 bil.

98,249

$2 bil.
$9 mil.

$17.8 mil.

2669 Post Road
Warwick, R.I. 02886
(401) 739-4600

$$572.3 mil.
$503.5 mil.

72,854

$480.5 mil.
$1.4 mil.

$2.7 mil.

858 West Main Road
Middletown, R.I. 02842
(401) 846-8930

$$534.7 mil.
$434.4 mil.

44,866

$437.7 mil.
$3 mil.

$3.4 mil.

122 Granite St.
Westerly, R.I. 02891
(401) 596-7000

$$317.8 mil.
$280.7 mil.

19,275

$276.9 mil.
$1.2 mil.

$1.7 mil.

2006 Nooseneck Hill Road
Coventry, R.I. 02816
(401) 397-1900

$$283.6 mil.
$235.1 mil.

22,348

$222.2 mil.
$222,511

$1.3 mil.

160 Francis St.
Providence, R.I. 02903
(401) 751-7440

$$281.9 mil.
$249.6 mil.

26,774

$229.2 mil.
$1.1 mil.

$846,096

greenwoodcu.org

peoplescu.com

Westerly Community Credit Union

Ocean State Credit Union

oceanstatecu.org

David L. Root

D

David B. Suvall

ricreditunion.org

480 Greenwich Ave.
Warwick, R.I. 02886
(401) 781-1020

$$116.3 mil.
$101.3 mil.

7,210

$60.4 mil.
$361,606

Cranston Municipal Employees Credit
Union cranstonmecu.org

1615 Pontiac Ave.
Cranston, R.I. 02920
(401) 463-3010

$$58.1 mil.
$44.3 mil.

2,925

$11.8 mil.
$45,173

$822,582

Blackstone River Federal Credit Union

10 Monument Square
Woonsocket, R.I. 02895
(401) 767-1990

$$55.0 mil.
$49.5 mil.

4,768

$23 mil.
$160,667

$325,841

179 West River St.
Providence, R.I. 02904
(401) 421-2436

$$42.2 mil.
$36.9 mil.

Wave Federal Credit Union

Paul Archambault

wavefcu.org

Scott R. Kaplan

2018: 10

blackstoneriverfcu.org
James W. Wood, CEO

11

Postal Government Employees Federal
Credit Union pgecu.org

CLOSER LOOK

Total assets:

120,552

westerlyccu.com
Stephen J. White

Rhode Island Credit Union

Total loans and
leases
Loan and lease
loss allowance

$$2.4 bil.
$1.9 bil.

Greenwood Credit Union

People's Credit Union

No. of
members

1200 Central Ave.
Pawtucket, R.I. 02861
(401) 722-2212

Frederick W. Reinhardt

Sean Daly, CEO

Total assets
Total shares and
deposits

pcu.org

$7.1
billion
Re-ranked by
net income:

1
Navigant Credit Union
Net income:
$17.8 million

2
Pawtucket

Credit Union
Net income:
$12 million

3
People’s Credit Union
Net income:
$3.4 million

$518,509
LIST RESEARCHED BY
James Bessette

2,758

$24.7 mil.
$168,071

$202,853

NEED A COPY?
To purchase a copy of this
list, call (401) 273-2201 or
visit PBN.com/lists.html
for more information.
WANT TO JOIN?
For more information
about participating in
PBN’s Top Lists, or to make
additions or corrections,
call (401) 680-4838 or
write to Research@PBN.com.

2018: 11

Kenneth F. Poyton

12

Alliance
Blackstone Valley Federal Credit
D
Union
abvfcu.com

594 Central Ave.
Pawtucket, R.I. 02861
(401) 722-8236

$$29.5 mil.
$27.2 mil.

2,736

$12.8 mil.
$133,862

($59,379)

FOOTNOTES
j Reflects year-to-date net
income or loss as of Sept.
30, 2019.

Community & Teachers Federal Credit
Union teacherscu.org

1169 South Broadway
East Providence, R.I. 02914
(401) 438-7788

$$27.8 mil.
$25.4 mil.

2,243

$15.8 mil.
$32,872

$65,995

 Navigant Credit Union and
the Kent County Memorial
Hospital Federal Credit Union
announced Sept. 11, 2019,
that the two institutions will
be merging in early 2020.

Kent County C
Memorial Hospital Federal
Credit Union
kenthospitalcu.org

455 Tollgate Road
Warwick, R.I. 02886
(401) 737-7000

$$13.2 mil.
$11.6 mil.

2,092

$7.6 mil.
$15,386

$66,167

2018: 12

John Rabaioli, interim CEO

13
2018: 13

Kenneth C. Saunders, CEO

14
2018: 14

15

Eugene V. Leco, president

Woodlawn Federal Credit Union

744 Main St.
Pawtucket, R.I. 02860
(401) 728-8300

$$11.9 mil.
$11 mil.

2,428

$6.8 mil.
$47,536

$17,514

2018: 15

woodlawnfcu.org
Rufus R. Bailey Jr., CEO

16

Cumberland Municipal Employees Federal
Credit Union cumberlandcu.org

2352 Mendon Road
Cumberland, R.I. 02864
(401) 658-0010

$$6.5 mil.
$5 mil.

996

$2.7 mil.
$10,423

$45,562

Postal Employees Regional Federal Credit
Union

40 Montgomery St.
Pawtucket, R.I. 02860
(401) 726-3895

$$5.9 mil.
$3.2 mil.

712

$2.8 mil.
$20,552

$28,891

2018: 16

Holly L. Ayick, manager

17
2018: 17

18
2018: 18

19
2018: 19

20
2018: 20

Charlene M. LaPlante, CEO

 Rhode Island Credit Union
and Alliance Blackstone
Valley Federal Credit Union
reached an agreement Jan.
25, 2019, to merge as a single
entity. The merger is expected
to be completed within the
first quarter of 2020.

PHYSICIAN GROUP PRACTICES (ranked
(ranked by number of local physicians)
PHYSICIAN GROUP PRACTICES by number of local physicians)
2019
rank

1
2018: 1

2
2018: 2

3
2018: 4

4
2018: 3

5
2018: 5

6
2018: 6

7
2018: NL

8
2018: NL

9
2018: 9

10
2018: 7

11
2018: 8

12
2018: 12

13
2018: 13

14
2018: 11

15
2018: 14

16
2018: 15

17
2018: 16

Pawtucket Municipal Employees Federal
Credit Union

137 Roosevelt Ave.
Pawtucket, R.I. 02860
(401) 728-0500

$$4.9 mil.
$4.3 mil.

1,103

$3.2 mil.
$42,514

($23,128)

18

Coventry Teachers Federal Credit Union

9 Foster Drive
Coventry, R.I. 02816
(401) 826-1682

$$2.7 mil.
$2.1 mil.

673

$2 mil.
$6,869

($8,225)

19

NATCO Employees Credit Union

155 Brookside Ave.
West Warwick, R.I. 02893
(401) 828-0300

$184,779
$148,328

38

$43,676
$919

$871

Lisa Paiva, manager

coventryteachersfcu.com
Kenneth B. Wilkins, manager and CEO

Roseanne Ruzzo, chairperson

40 | JANUARY 2020

| PROVIDENCE BUSINESS NEWS n BOOK OF LISTS | www.pbn.com

2018: 17

2018: 17

20
2018: 19

Company Website
President/CEO

Address
Phone

Lifespan
Physician Group
B

No. of
local
physicians
No. of
locations Specialties

167 Point St.
Providence, R.I. 02903
(401) 444-3500

507
74

Cardiology, dermatology, neurosciences, pediatric
and primary care, psychiatry and behavioral health,
women'a health

Group carenewengland.org
Michael J. Ryan Jr., president and
chief operating officer

45 Willard St.
Providence, R.I. 02905
(401) 681-2818

455
44

Cardiology, emergency medicine, geriatrics, internal
medicine, orthopedics, pediatrics, primary care,
surgical services, women's health

Southcoast Physicians
Group southcoast.org

Dr. Elizabeth Smith, president

450 William S. Canning Blvd.
Fall River, Mass. 02721
(844) 744-5544

287
62

Cancer care, cardiology, dermatology, family
medicine, OB-GYN, orthopedics, pain medicine,
urgent care

Brown Medicine brownmed.org
Ann M. Kashmanian, CEO; Dr. Louis
B. Rice, president

110 Elm St., 2nd Floor
Providence, R.I. 02903
(877) 771-7401

249
9

Allergy and clinical immunology, endocrinology,
gastroenterology, geriatric and palliative medicine,
hematology/oncology, inpatient hospital medicine

Coastal Medical Inc.

10 Davol Square, Suite 400
Providence, R.I. 02903
(401) 421-4000

90
20

Primary health care practice

Rhode Island Medical Imaging
Inc. rimirad.com

125 Metro Center Blvd., Suite 2000
Warwick, R.I. 02886
(401) 432-2400

81
13

CT, dexa scan, mammography, MRI, ultrasound, Xray

Thundermist Health Center

450 Clinton St.
Woonsocket, R.I. 02895
(401) 767-4100

73
3

Medical, dental and behavioral health care for
patients of all ages

375 Allens Ave.
Providence, R.I. 02905
(401) 444-0400

Inc.
lifespan.org
Dr. Steven Lampert, president
Care New England Medical

coastalmedical.com
Dr. G. Alan Kurose

Dr. John A. Pezzullo, president

thundermisthealth.org
Jeanne LaChance

offices)
(rankedbybynumber
numberof local
of local
offices)
PRIVATE TRANSPORTATION SERVICES (ranked
Address
Phone

No. of local
offices
No. of local
employees
No. of vehicles

Services provided

Areas served

700 Jefferson Blvd.
Warwick, R.I. 02886
(401) 946-0470

22
C
300
Varies

Business and personal rental services

International

65

40 Senator St. Extension
Warwick, R.I. 02888
(401) 274-4043

21
205
Varies

Personal and business car rental,
accident replacement

International

LIST RESEARCHED BY
James Bessette

700 Jefferson Blvd.
Warwick, R.I. 02886
(401) 736-7500

5
NA
Varies

Car rental and insurance replacement

International

700 Jefferson Blvd.
Warwick, R.I. 02886
(401) 739-8986

4
NA
Varies

Personal and business car rental
services

International

All Occasion Transportation

2 Commerce Drive
Warwick, R.I. 02886
(401) 312-0945

3
105
63

Specializing in airport, executive and
group transportation, and special
occasions

International

2018:
NL

Arrow-Prestige Limousine and
Coach arrowprestigelimo.com

Patrick Damian, vice president

2095 Elmwood Ave.
Warwick, R.I. 02888
(401) 383-5600

2
47
38

Airport services, casino trips, city
trips, corporate travel, proms,
weddings

New England,
New Jersey,
New York

6

Thrifty Car Rental

2329 Post Road
Warwick, R.I. 02886
(401) 732-2000

2
40
Varies

Airport valet parking, car and van
rentals, vehicle service

International

CLOSER LOOK

Total number of
local physicians:

2,081
Re-ranked
by number
of locations:

1
Lifespan Physician

Group Inc.
No. of locations: 74

2
Southcoast

Physicians Group
No. of locations: 62

3
Care New England

Medical Group
No. of locations: 44

2019
rank

1
2018: 1

2
2018: 2

3
2018: 3

4
2018: 4

5
2018: 5

Providence Community Health
Centers
providencechc.org
Merrill R. Thomas, CEO

CharterCARE Medical
Associates chartercare.org

Michal Frejka, vice president of
practice operations

University Surgical Associates

Inc. usasurg.org
Dr. William Cioffi, president
University Orthopedics

universityorthopedics.com
Dr. Edward Akelman, president

University Gastroenterology

universitygi.com
Dr. Eric P. Berthiaume, president

Medical Associates of Rhode
Island Inc.
medassociatesofri.com
Colleen Noseworthy, director of
operations

Orthopedics Rhode Island

64
10

Provides adult medicine, asthma-allergy care,
behavioral health, dental care, family medicine,
health education, podiatry and urgent care

50 Maude St.
Providence, R.I. 02908
(401) 456-2636

60
26

Endocrinology, family practice, gastroenterology,
infectious disease, neurology, pulmonary and sleep
medicine, rheumatology

2 Dudley St.
Providence, R.I. 02904
(401) 272-1800

54
13

Breast surgery, general, pediatric, surgical oncology,
thoracic, transplant, vascular surgical and critical
care

1 Kettle Point Ave.
East Providence, R.I. 02914
(401) 457-1500

46
9

Hand therapy, orthopedics and physical therapy

33 Staniford St.
Providence, R.I. 02905
(401) 421-8800

24
4

Gastroenterology

1180 Hope St.
Bristol, R.I. 02809
(401) 253-8900

23
2

Dermatology, internal medicine, pediatrics, podiatry

200 Crossings Blvd., Suite 310
Warwick, R.I. 02886
(401) 777-7000

22
9

Hand, wrist and upper extremity, joint preservation
and replacement, orthopedics, outpatient therapy and
advanced imaging, podiatry, robotics surgery

Anchor Medical Associates
anchormedical.org
Dr. Nathan B. Beraha, medical
director, CEO

The Rhode Island Eye
Institute rieyeinstitute.com

Dr. R. Jeffrey Hofmann, managing
partner

Barrington Pediatric Associates

Inc. barringtonpediatrics.com
Ronni Peltz, managing partner
Rhode Island Ear, Nose &
Throat Physicians Inc.
rient.net
Barry Rafonelli, administrator

1 Commerce St.
Lincoln, R.I. 02865
(401) 793-8484

15
3
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C

orthopedicsri.com
Dr. Michael P. Bradley, CEO and
president; Mary Ellen Ashe,
executive director

Primary care services for family medicine: bone
densitometry, echocardiography, pediatric cardiology,
rheumatology, spirometry

150 East Manning St.
Providence, R.I. 02906
(401) 272-2020

12
4

Corneal diseases and transplants, diabetic
retinopathy, Lasik procedures, pediatric
ophthalmology, reconstructive surgery

334D County Road
Barrington, R.I. 02806
(401) 247-2288

8
1

Pediatrics

6

2018: 6

8

FOOTNOTES
j Lifespan Corp. includes
Emma Pendleton Bradley
Hospital, Newport Hospital,
Rhode Island Hospital/
Hasbro Children’s Hospital
and The Miriam Hospital.

2018: 7

 Also known as Ortho
Rhode Island.

2018: 7

 Previously listed as
Radiation Oncology
Associates.

8
8
2018: 7

8
2018: 7

148 West River St., Suite 2A
Providence, R.I. 02904
(401) 728-0140

6
3

Allergies, hearing aids, ear, nose and throat

825 North Main St.
Providence, R.I. 02904
(401) 521-9700

4
1

Radiation oncology

1 Randall Square, Suite 305
Providence, R.I. 02904
(401) 223-0223

1
1

Cardiology

8
2018: 7

Company Website
President/CEO

Enterprise Rent-A-Car

CLOSER LOOK

B

enterprise.com
Bill Gardner, vice president and general
manager, Rhode Island and
southeastern Massachusetts

Hertz Corp. hertz.com
Kathryn V. Marinello, CEO and
president; John E. Clancy, area
manager

Avis Rent A Car System Inc.

D

avis.com
Keary Riggie, regional manager

Budget Rent A Car USA

D

budget.com
Keary Riggie, regional manager

alloccasionlimo.com
John S. Olinger, CEO

thrifty.com
John E. Clancy, area manager

A Star Limousine

NEED A COPY?
To purchase a copy of this
list, call (401) 273-2201 or
visit PBN.com/lists.html
for more information.

1305 Hartford Ave.
Johnston, R.I. 02919
(401) 232-1523

1
14
11

Airport transportation services, nights
out, proms, weddings

New England

700 Jefferson Blvd.
Warwick, R.I. 02886
(401) 737-4800

1
C
300
Varies

Business and personal rental services

International

Corporate Transportation

417 Smithfield Ave.
Providence, R.I. 02860
(401) 231-2228

1
20
12

24-hour taxi and corporate car
service

New England

Escort Limousine Inc.

365 Waterman Ave.
East Providence, R.I. 02914
(401) 435-5466

1
1
2

Airport service, bachelor and
bachelorette parties, special events,
transportation to New York, weddings

New England

29 Bald Hill Road
Cranston, R.I. 02920
(401) 831-8940

1
20
8

Airport services, corporate travel,
major concert venues, proms,
sightseeing, tours and weddings

New England,
New Jersey,
New York

11 Clemenceau St.
East Providence, R.I. 02914
(401) 434-2700

1
25
14

Airport and corporate transportation,
shuttle service, weddings

International

Alamo BRent A Car/National Car

corporatetransportationofri.com
Michael Tartaglione, owner

escortlimori.com
Doug Cox, president

Five Star Limousine

fivestarlimo.com
Sharon Rizzo, owner; George Rizzo,
manager

WANT TO JOIN?
For more information
about participating in
PBN’s Top Lists, or to make
additions or corrections,
call (401) 680-4838 or
write to Research@PBN.com.
NL = Not listed last year.

Rental
alamo.com
Bill Gardner, vice president and general
manager, Rhode Island and
southeastern Massachusetts

astarlimoofri.com
Anthony Andrade, owner and manager

Total number
of local offices:

FOOTNOTES
j Enterprise Holdings Inc.
encompasses Alamo Rent-ACar, National Car Rental and
Enterprise Rent-A-Car.
 Employee count
encompasses all locations for
three brands under Enterprise
Holdings Inc.
 Avis Budget Group
encompasses Avis Rent A Car
System Inc. and Budget Rent
A Car USA.

NorthMainD Radiation

Oncology
usoncology.com/
patients/practices/northmainradiation-oncology
Dr. Nicklas Oldenburg, medical
director
Cardiology Consultants LLC
Dr. Ara Sadaniantz
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8
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Sentinel Limousine & Coach

Inc. sentinellimo.com
Daniel McCrystal, founder and owner
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innovator · trailblazer · role model · leader

Dana, you are all of these and more.
Everyone at RIMI applauds and congratulates you on your PBN C-Suite Award.
We appreciate all you do for us and we are thrilled that you’re part of our team.

For assistance, call 401-680-4840

rimirad.com
RIMI-37613-479x634_F.indd 1

5/11/20 7:32 PM
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COOPER WOODARD | THE GRODEN NETWORK

Woodard continues
Groden’s mission
to help others
BY JOHN A. LAHTINEN

|

THE ‘RITE’ STEP: Among the
programs Cooper Woodard, The
Groden Network’s chief clinical officer, has helped lead in
continuing the organization’s
mission is the residential intensive treatment and evaluation
program, a community-based,
staff-secured setting where
clients receive behavioral and
psychiatric assessment support
and stabilization.
PBN PHOTO/RUPERT WHITELEY

Contributing Writer

AS A MEDICAL STUDENT at Allegheny College in Pennsylvania, Cooper
Woodard quickly learned that medicine was not the right path for him.
“I did not do well in chemistry,” Woodard said. “But then I took abnormal
psychology as an elective and it was absolutely fascinating to me. For the
first time, I could not put the textbook down.”
Woodard recalled that he went to the college’s
psychology department to find out more about
this area and was “amazed by all the information and topics.” He knew right away that he
wanted to be a psychologist, he said.
“I have enjoyed it ever since,” Woodard said.
“I feel very fortunate to have known what I
wanted to do so early in life.”
Fortunate indeed for both Woodard and the
many children, teens and adults with learning
and behavioral disabilities he helped through
his work as The Groden Network’s chief clinical
officer since 2002.
The network includes The Groden Center,
founded in 1976 by Drs. June and Gerald Groden
in response to the absence of effective services
for youths with autism and other developmental
challenges. The Providence-based organization
currently offers day and residential programs
providing functional skill and social development for youths ages 3-21 via The Cove Center
in Providence and The Halcyon Center in
Attleboro.
Woodard has been part of many programs
that have forwarded the network’s mission. One
he is particularly proud of is the residential
intensive treatment and evaluation program, a
community-based, staff-secured setting where
clients receive behavioral and psychiatric assessment support and stabilization.
Woodard and his team found that some of
the children and adolescents supported by the
center may be in crisis but did not need hospitalization or were in need of “step-down”
services from a hospital setting. The 1-to-1 RITE

program, which also offers parent training and
case management, has effectively served many
individuals with autism and developmental
disabilities without them having to go to, or be
maintained in, an inpatient setting.
A story from Woodard’s childhood encapsulates who he is and the passion that he brings to
his work. At the age of 11, Woodard was allowed
to pick out a new kitten from a litter. He picked
out one of the kittens, but then noticed another
kitten that didn’t look quite right.
“I asked the neighbor about that kitten and
she said, ‘You don’t want that one. It’s the runt.
No one wants the runt,’ ” Woodard recalled. “I
couldn’t believe that she would say such a thing
and I put my kitten down and took that one. I
worked with him and he became one of the most
beautiful cats.”
Woodard said he always felt badly for people
who are different or vulnerable and it’s “physically painful” for him to see someone in pain.
People with autism and other disabilities are in
that situation, Woodard said.
“They are vulnerable and need support, and I
am so glad to be able to do anything to help,” he
said. “It is a gift to me to be able to be of service
in that way.”
Groden replaced its clinical supervisor
model with board-certified behavior analysts,
worked to reduce medication use and restrictive
interventions by enhancing behavioral interventions, and maintained Dr. June Groden’s
contributions of progressive relaxation and
cognitive picture rehearsal techniques for all
children. It also increased the use of positive
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psychology interventions for individuals with
autism and developmental disabilities, and expanded vocational and employment supports.
Catherine Nassa, Groden’s director of marketing and development, has seen firsthand how
much Woodard’s work impacts people’s lives.
“At its core, Cooper’s work helps our students and clients develop coping skills so that
they can better interact with their families and
their community,” Nassa said. “This allows
them to live more productive and meaningful
lives. Cooper is willing to listen to all sides of an
issue before making a decision. He is also willing to jump in wherever necessary.” n

‘[People with autism
and developmental
disabilities] are
vulnerable and
need support, and
I am so glad to
be able to do
anything to help.’
COOPER WOODARD, The Groden
Network’s chief clinical officer

CHIEF CLINICAL OFFICER
NONPROFIT/SOCIAL SERVICE
AGENCIES

INTERNATIONAL GAME TECHNOLOGY PLC |

Different leadership
style creates unity
at IGT
BY JENNIFER L. GRYBOWSKI

|

WENDY MONTGOMERY

PASSIONATE AND AUTHENTIC:
Wendy Montgomery, senior vice
president, global brand and marketing communications for International
Game Technology PLC, feels that
having a people-centered focus is a
key component of leadership.
PBN PHOTO/RUPERT WHITELEY

Contributing Writer

WENDY MONTGOMERY has had a career full of marketing and general management roles around the globe.
The senior vice president, global brand and marketing communications,
for International Game Technology PLC landed in Providence two years ago,
and said returning to her passion of marketing and having another global
role were what drew her most to the company.
“Marketing is a wonderful mixture of art and science,” she said. “There
is an analytical piece in terms of the discipline focusing on objectives and
how to get to them, and then you look at how to tap into motivations and
create awareness and desire for a change in behavior.”
Kim Barker Lee, IGT vice president of diversity and inclusion, said while Montgomery’s
marketing expertise and global viewpoint were
attractive for IGT, she came into the organization from the unique vantage point of being a
customer through her work at Ontario Lottery
& Gaming Corp.
“I think it gives her a view on how we can do
things from [a] customer and player perspective, and that’s an innovative approach for us,”
she said. “She has provided us with insight that
has helped our global position from [a] marketing and branding perspective.”
Montgomery rose through the ranks at IGT
quickly, moving to the C-Suite within a year of
joining the company. She was the only woman
in the C-suite at the company at the time.
“I brought a different perspective that was
valued and a leadership style that was different,” she said. “At the time, the organization
was looking for more diversity, and my style
enabled me to be accepted in a way that I could
add value from a diverse perspective.”
Montgomery said respecting and valuing
people is her main strength as a leader. She
believes that a people-centered focus is a key
component of leadership and appreciates hard
work and what people bring to work every day.

“I’m a passionate person and I’m authentic;
I show up the way I am,” Montgomery said. “I
think that as a leader, providing frequent communication and providing context in a frequent
and relatable way with passion and enthusiasm
is the mark of my leadership style.”
In fact, when IGT launched its global Women’s Inclusion Network diversity and inclusion
group in 2018, Montgomery volunteered to be
the co-executive sponsor despite still being
new to the organization. The WIN group really
attracted Montgomery to IGT because she had
been involved with it in her previous position.
“I had seen the power of bringing women
together, not just for women’s sake but to the
value of the organization, as a way to break
down silos between levels and from a bringing
the organization together perspective,” Montgomery said. “It was another way I thought I
could contribute from a leadership perspective
that was not just about business but a culture
change and helping to support women.”
Montgomery said she always believed it’s
important to help and support women in their
personal and professional lives, and that women
have more to prove in the professional world.
“I think it’s really important to support each
other and for us to continue to strive for the

equality we deserve in the world, which we
don’t have,” Montgomery said.
Montgomery said moving to a new country
wouldn’t have been possible without the support of her husband and 13-year-old son, and
they have found Rhode Island to be a welcoming community.
“This was an opportunity for us as a family
to expand our horizons,” Montgomery said. “It
takes a village and the people of Rhode Island
have been very welcoming and friendly to us
and have helped make the transition easier for
us. We’ve found Rhode Island a great place to
call home.”
“[Montgomery] is really at home here in
Rhode Island,” Barker Lee said. “She is a role
model to our organization and in the gaming
industry. We should be really proud she is here
in Rhode Island and I’m really proud to see a
newly minted Rhode Islander recognized in
this way.” n

‘I brought a different perspective
that was valued and
a leadership style
that was different.’
WENDY MONTGOMERY, International
Game Technology PLC senior vice
president, global brand and marketing
communications

SENIOR VICE PRESIDENT
PUBLIC COMPANY
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JASON CHERRY | CAROUSEL INDUSTRIES OF NORTH AMERICA INC.

Passion to succeed
drives Cherry
BY JOHN A. LAHTINEN

|

CAPITAL GAINS: Carousel
Industries of North America
Inc. Chief Financial Officer
Jason Cherry has helped
improve capital efficiency at
the Exeter-based IT consulting
company, such as reducing
past-due balances by more
than 50%.
PBN PHOTO/RUPERT WHITELEY

Contributing Writer

GROWING UP THE SON of a U.S. Marine, Jason Cherry’s leadership
training began at a very young age. He and his brothers were held to
high standards while learning the importance of honesty, integrity and
accountability.
The lessons Cherry learned as a child have molded him into the business
leader he has become.
“Leadership to me means being willing to
fight for what is right, advocate for your team,
be willing to make the hard decision even when
it isn’t popular, and ultimately be an effective
communicator so everyone is clear on both the
‘what’ and the ‘why,’ ” said Cherry, chief financial officer at information technology consulting, management and cloud services provider
Carousel Industries of North America Inc. in
Exeter.
Heading Carousel’s financial operations and
security since 2018, Cherry puts his professional
experience and commitment to excellence to use
every day to guide the company in an often-challenging economic environment.
After 20 years working between General Electric Co. and Nielsen Holdings PLC, Cherry saw
opportunity in joining Carousel.
“It is smaller, privately held, and in an industry that I didn’t have any direct experience,”
Cherry said. “But what I did have was a strong
financial management, accounting, process
improvement and business process improvement background. I was able to put that to work
immediately at Carousel.”
In the past year, Cherry led the company
through several critical projects, all aimed
at growing and strengthening Carousel
financially.
First, Cherry said, was improving capital efficiency, in which he identified several opportunities to address, including the management of
credit lines and accounts receivable, as well as
looking at how and when suppliers were paid.
“We’ve had tremendous success here and I
am really impressed with the team that respond-

ed to the challenge,” Cherry said. “In our first
year, we reduced our past-due balances by over
50%, increased our cash flow from operating
activities by $28 million and increased liquidity
by three times, allowing us to de-lever the balance sheet.”
Cherry has also worked diligently on Carousel’s business operations and systems. He said
that although Carousel already implemented
best-in-class systems to manage customer relationship management and services, the area of
enterprise resource planning stalled.
“My team was unanimous that our current
path was not going to deliver the [return on
investment] we expected, so I killed it,” Cherry
said. “We went on a long pause, worked process
improvements within our current environment, better aligned teams, introduced lean
principles.”
In the fourth quarter of 2019, Carousel
launched its new enterprise resource-planning
efforts to drive control, consistency, productivity and speed into the business. The efforts will
deliver new efficiencies and capabilities to more
effectively run the company’s business.
“Jason has so many strengths, ranging from
his passion to succeed, a boundless energy, a
high degree of intellectual curiosity that goes
far beyond the finance function, and an innate
ability to focus on business drivers that support and dovetail with our value proposition,”
Carousel co-founder and CEO Jeff Gardner
said. “He is a quick study, a strong and active
listener, and one who has great empathy for all
he works with.
“After speaking with many of Jason’s direct

12 | MAY 2020 | PROVIDENCE BUSINESS NEWS n C-SUITE AWARDS | www.pbn.com

[colleagues], they all share similar thoughts on
how he has helped them to better achieve success in their roles.”
The COVID-19 pandemic continues to impact
Carousel’s business from how and where the
company’s employees work to customer buying
decisions being deferred, in-process project
work being delayed and customers looking to
conserve cash.
Cherry said Carousel understands the situation everyone is facing and is actively working
with customers to help arrange financing or to
reschedule work.
“Our ability to help them quickly deploy
remote work solutions has seen an increase, as
we responded quickly to help our customers embrace remote work models at the same speed as
changing coronavirus guidelines,” Cherry said.
“Internally, we are ensuring that our cash lines
are sufficient, and our working capital generation is strong so we can continue to maintain
business continuity for our customers.” n

‘Leadership to me
means being willing
to fight for what is
right, advocate for
your team.’
JASON CHERRY,
Carousel Industries of North America
Inc. chief financial officer
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JENNIFER BOSE | PROVIDENCE CHILDREN’S MUSEUM

RISING

STAR

FIXER-UPPER: Upon arriving at
Providence Children’s Museum
in 2017, Associate Director Jennifer Bose quickly took action
to help upgrade several operating systems in order to get the
museum up to date.
PBN PHOTO/RUPERT WHITELEY

Creativity, leadership
on full display
BY ALEXANDER CASTRO

|

Contributing Writer

JENNIFER BOSE had never visited a museum when she chose to major in
art history at Boston University. Consider it an impulse decision: “I say I
had my midlife crisis at 18,” she said.
Around the same time, Bose began working at the student activities office on campus, a job that would prove just as formative. Two years after
completing her bachelor’s degree, Bose obtained a master’s in not-for-profit
administration, with a concentration in arts administration.
That education led her through several
careers’ worth of executive positions, such as
being Museum of Fine Arts Boston exhibitions
director and a director of business planning at
the Bank of New York Mellon.
Bose, now Providence Children’s Museum’s
associate director, blends her managerial and
creative talents seamlessly. Her ability to balance the two has been warmly noted by her
colleagues.
“So much of the children’s museum is about
empowering kids to find joy through play. We
want people who are mirroring that themselves,” Providence Children’s Museum Executive Director Caroline Payson said. “[Bose]
comes at things with a playful spirit. … She
embodies that sense of fun and play despite having super-serious administrative jobs.”
For Payson, Bose’s “super-serious” duties
have meant “steadfastly” chipping away at
changes needed to modernize the museum.
Numerous amenities were missing at the
museum when Bose arrived in 2017 as director of finance, operations and facilities. There
was no point-of-sale or customer relationship
management system; an old cash register filled
those roles. Payroll wasn’t automated and there
were no standard security or human resources
practices. The museum’s computer network
server, Bose said, was a Mac mini – a model that
had been discontinued in 2014.
Bose quickly reached out to tech consultants
to bolster the museum’s information technol-

ogy, and electricians when upgrades called for
the building to be rewired. Once the tech was
in place, different departments such as development and membership could finally and
effectively communicate. Standardized human
resources soon followed, as did the museum’s
first security manual – not to mention staff
training, including active shooter drills.
The administrative offices, meanwhile, were
littered with “an odd collection of stained, splintered office equipment,” Payson said. Bose then
facilitated furniture donations from Fidelity
Investments Inc.
“It sounds trivial, like the furniture behind
the scenes,” Bose said. But there’s a “morale
boost when you get something that works,” she
said, whether it’s newer desks or a faster server.
Having strengthened back-of-house operations, Bose in 2019 became associate director.
Her duties now involve the museum’s overall
operations. She’s been active in the museum’s
Creativity Initiative, which invites local artists
to conceive and install interactive exhibits.

Bose spent the last year fine-tuning the systems needed for useful visitor analytics, so the
museum can now pore over useful data.
“Do our members use their benefits? Are
there ZIP codes we’ve saturated or not saturated [with memberships]?” Bose said. These new
levels of insight allow the museum to be more
strategic about their audience, such as tailoring email content based on visitors’ interest in
past exhibits.
“The basics of project management or exhibit management are understanding the goals
and where you want to go. [That’s] the thread of
the majority of what I’ve done,” Bose said.
She’s worked in institutions both mature
and fledgling, so she understands what accelerates growth or stalls change.
“You want to put your dollars toward what
seems the most mission-driven, but you get to
a sort of threshold where you’re getting bigger
and more complex, and you’re relying on BandAids and bubblegum,” Bose said.
At that point, institutions must invest in
themselves to grow any further. At Providence
Children’s Museum, Bose’s efforts and investments feel tangible.
“I feel like I’m at a time and a place where
all my experience can make a difference. I feel
invigorated every day,” Bose said.
That sense of empowerment has uplifted her
co-workers as well.
“We joke that she’s a superhero,” Payson
said. “But she is one.” n

‘I feel like I’m at a time and a place
where all my experience can
make a difference.’
JENNIFER BOSE, Providence Children’s Museum associate director
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UPCOMING
RECOGNITION
EVENTS
APPLY. NOMINATE. SPONSOR.
WHILE PBN HAS FULL INTENTION OF HOLDING ALL OF THESE EVENTS,
PLEASE NOTE THAT SOME OF THESE DATES ARE SUBJECT TO CHANGE.
NEW DATE: JUNE 15 | VIRTUAL | NOON

BUSINESS
AWARDS

PBN honors the success of women in a variety of industries and
recognizes younger, professional women to watch as well as
industry leaders. A career achiever and outstanding mentor
are also honored.
WINNERS HAVE BEEN ANNOUNCED
REGISTER AT PBN.COM
#pbnBWA

JUNE 30 | VIRTUAL | 4PM

Recognizes manufacturers in multiple award categories including
Lean Manufacturing, Exporting, Workforce Development,
Product Innovation and Design and Supply Chain Management.
A
AWARDS

CELEBRATE THE WINNERS.
REGISTER TODAY AT PBN.COM
#pbnMFG

40

JULY 16

under

forty
AWARDS

Recognizes forty men and women, under the age of 40, who are
successful in their careers and involved in their communities.
WINNERS ANNOUNCED EARLY JUNE
#pbn40UFORTY

AUGUST 6

HEALTHIEST®
EMPLOYERS

of Rhode Island
AWARDS

Healthiest Employers in RI recognizes employers
who have implemented worksite Health & Wellness
programs and have shown a commitment to
employee health and safety.
ENROLLMENT NOW OPEN
DEADLINE: JUNE 19
#pbnHEALTHIESTEMPLOYERS

LEADERS

ACHIEVERS
AWARDS

BESTPLACES
WORK

AWARDS

AUGUST 20

25 Leaders and Achievers over the age of 55 will be
recognized for their notable success and strong
leadership both in their fields and to the region.
NOMINATIONS NOW OPEN AT PBN.COM
#PBNLeadersandachievers

SEPTEMBER 23

Celebrate the state’s best employers, who are
selected based on extensive employee surveys
and feedback reports from Best Companies Group.
WINNERS ANNOUNCED LATE JULY
#pbnBPTW

Learn more at PBN.com/Events
For event sponsorship opportunities contact
401.680.4800 | Advertising@PBN.com
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INSURANCE I B EN EF IT S I R ET IR EM E N T I H R

Congratulations to All
Providence Business News
2020 C-Suite Recipients
HILB GROUP OF NEW ENGLAND
(800) 678-1700 I hilbgroupne.com
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